Month = Year

Top 10 Tips for Creating an
Editorial Calendar




Why You Need an Editorial Calendar

O

If magazine editors waited for
inspiration or free time, no magazine
would ever get published.

So how do they churn out high quality
content, month after month?

By using an editorial calendar. And
top bloggers have learned this secret
too.




What is an Editorial Calendar?

O

An editorial calendar is a plan for
producing regular written or media
content, at regular intervals (e.q.
monthly) at a perfect pace.

It leaves you with deadlines you can use
as a roadmap. There will be no gaps in
your postings and there’s no chance for

people to forget who you are or give up
on your blog.




#1: Suit Your Learning Style

O

useful if you use it. And if

An editorial calendar is only LLLLLLLLLLLLLLLLL
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you set up a physical 45 6 7 9
calendar that doesn’t work 10 11 12 13 14 15
with your natural learning 16 17 18 19 20 21
style, you’re more likely to 22 20 24 € 25 2
forget to use it... or even, 28

ultimately, abandon it.




#2: Annual and Monthly

O

Keeping an annual calendar
allows you to plan ahead
and schedule around events,
seasonal topics, etc. A
monthly calendar allows you
to plan in more detail.




#3: Use Editorial Calendar Plugin

O

If you use WordPress, then the free WordPress Editorial
Calendar plugin can be your best post-scheduling friend.

‘ Editorial Calendar | i :

The Editorial Calendar makes it possible to see all vour posts and drag

and drop them to manage vour blog.




#4: Try Using Excel

If you are more comfortable using Microsoft Excel or
you are a text-based learner, you may find Excel the
best tool for creating your Editorial Calendar.
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#5: Use Color Coding

O

If you are a visual or kinesthetic learner, try color
coding the different cycles - then highlighting
scheduled posts according to each cycle color.

“Six ways to Wwin" PL - Winning Mindset

Mar | St Patrick’s Day HOL - Legend of St. P
~ L-eprechauw post

- Favaous Pats




#6: Calls to Action

O

Write down the call to action (CTA) for each item
on your editorial calendar.

Not only will this ensure you remember to
include it in your blog post, but you will be able
to more objectively judge the level of
engagement your post is likely to create.

POST TITLE CTA

APRIL | “Thinking Like a Winner” | Download Tip Sheet
23




#7: Think in Cycles

O

No matter what your
learning style, one of the

Advertising biggest mistakes you can
_ make is to think in a linear
Laonch I fashion.

Holiday Your blog will feel fuller,

richer, more organized
and more enjoyable to
your readers if you learn
to schedule your blog in
multiple cycles.




#8: Formalize It
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#9: Create Other Types Too

O

An editorial calendar doesn’t just have to be for
your blog, you can create one for social media,
email marketing, product promotions and more.

_ SOCIAL MEDIA & BLOGGING EDITORIAL CALENDAR
MONTH: | TARGET CLIENTS:
| MONTHLY FOCUS:
GOALS:

TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
un




#10: Consider Publishing It

O

Consider publishing your
editorial calendar. Not only
will it inspire you to meet
your own deadline, but you
may attract quality
submissions as well.




